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media kit    
Coast Mountain Culture Magazine is an international-calibre biannual publication 
dedicated to the exploration and celebration of mountain culture as it exists 
throughout the vast coastal mountain ranges of western North America.
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our vision
Published and printed in British 
Columbia’s Lower Mainland, Coast 
Mountain Culture focuses its compelling 
editorial and stunning imagery on all 
aspects of mountain life: issues relevant 
to local residents, fi rst-time or life-long 
visitors, as well as anyone in the world 
who embraces the passions and pastimes 
synonymous with mountain landscapes. 
Coast Mountain Culture’s coverage doesn’t 
cease at borders or beaches; it aims 
to chronicle the essence of the Pacifi c 
Northwest, along with mountainous 
regions around the globe.

From Vancouver’s North Shore to Haida Gwaii, Puget Sound 
to Pemberton, the Pacifi c Northwest is home to some of the 
world’s most storied mountain wildernesses. While delving 
into the unique issues and authentic lifestyles that character-
ize the Coast Mountain way of life, the magazine’s breadth 
of freelance writers and photographers also probes the larger 
world of mountain culture: from alpinism to surfi ng, back-
country skiing and snowboarding, mountain biking, climbing 
and mountaineering, hiking, paddling, fl y-fi shing, travel, and 
homegrown arts and media.

 Coast Mountain Culture is defi ned by outstanding design 
and unparalleled photography, its pages detailing experiences, 
perspectives and ideas through great storytelling, uncovering 
the essence of mountain culture through a spectrum of topics 
and vantage points you won’t fi nd anywhere else.
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demographics
The Coast Mountain Culture reader is everywhere.

She is the president of a design agency in Whistler. He is the 42-year-old San 
Francisco businessman daydreaming of his family’s annual summer holiday on 
Vancouver Island. He is the 30-year-old Toronto urban refugee who’s moved his 
family and business to Bend, Oregon, in search of inspiration and a renewed 
relationship with the outdoors. She is an up-and-coming snowboarder from 
Squamish who breathes the mountains.

Every year, hundreds of thousands of outdoor enthusiasts are drawn to the 
mountains of the Coast Region to learn, relax, adventure and explore: they ski, 
snowboard, climb, mountain bike, camp, hike, kayak, write, create and live. 
Coast Mountain Culture readers are a target market of 16- to 80-year-old out-
door enthusiasts of both genders, who live in British Columbia, Washington, 
the Pacific Northwest and beyond. The magazine does not target a specific age 
demographic per se, but rather a demographic of common interest.

circulation
Coast Mountain Culture is available – for 
free – at over 150 select retail shops, resorts, 
backcountry operations and businesses 
throughout the Pacific Northwest. Outdoor 
retailers in Vancouver, Seattle, Whistler, 
Pemberton, Squamish, Victoria, Vancouver 
Island, Portland, Smithers, Prince Rupert, 
Kamloops and Kelowna will see the bulk of 
retail circulation. Backcountry operators and 
resorts throughout British Columbia, and an 
already established worldwide subscription 
base, round out the magazine’s circulation. 
Please ask your sales contact for a complete 
distribution list.
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principals
Based in Vancouver, British Columbia, 
Coast Mountain Culture represents a col-
lective of some of North America’s most 
celebrated outdoor writers, photogra-
phers, illustrators and designers.

mike berard   
Editor
Originally hailing from Vancouver Island, 
British Columbia, Berard has scribed pro-
fessionally for nearly a decade. His work 
has been featured in publications around 
the globe, including The National Post, 
Bike and Powder magazines, and Avenue. 
He has also held the editorship at both 
SBC Skier magazine and The Ski Journal.

mitchell scott   
Senior Editor / Publisher
As a professional storyteller for nearly 15 
years, Scott’s work in magazines, film and 
corporate communications have resulted 
in an uncommon expertise on the rela-
tionship between people and place. Scott 
has been the editor of Kootenay Mountain 
Culture Magazine since 2004.

peter moynes   
Photo Editor / Publisher
An award winning photojournalist and 
commercial photographer, Moynes’
images can be found internationally in 
magazine and newspaper titles, hard cover 
books, and stock agencies. His com-
mercial clients include : Nike, Patagonia, 
Intrawest,  and the Fairmont Resort 
Group. Moynes has also been the photo 
editor at Kootenay Mountain Culture 
Magazine for the last decade.

chris rowat   
Art director / Designer
An architect by training, Chris spent 10 
years in Toronto working with renowned 
Canadian designer Bruce Mau. Suffering 
from sleep deprivation, Chris moved to 
the Kootenays and has been working for 
clients such as The Getty Museum, The 
Canadian Centre for Architecture, and 
the National Post, as well as Kootenay 
Mountain Culture Magazine. 
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building on success:
kmc reader feedback

international calibre
I just wanted to send you a quick note to thank you for the Design Issue 
of Kootenay Mountain Culture. It was outstanding. Frankly, I am stunned 
that you can get this calibre of production value, writing, content and 
design from a free circulation magazine like this. It is clearly a labour of 
love and must have a dedicated group of pretty passionate and talented 
people helping make it happen.

Bill Buxton
Principal Researcher
Microsoft Research 
Redmond, Washington

EDITORIAL STRENGTH
I was impressed with Kootenay Mountain Culture from the very first 
issue I saw. Even among national and international publications it 
would stand out as professional, innovative, visually impactful and 
well-written and yet it’s a regional publication. As such, it not only 
perfectly taps and portrays the culture to which it alludes, but makes 
it relevant and understandable in a broader context of global mountain 
culture for potential readers, both local and visitor.

Leslie Anthony  
Author
Editorial/Creative Director, Skier Magazine / Peak Performance Journal

CREDIBILITY, REACH, VALUE
Ever since KMC’s entry into the local media, I have been both a sup-
porter and an advertiser in the publication. Since we are a grassroots 
company and share the same ethics as KMC, we have created a great 
partnership – customers come back for the next anticipated issue time 
and time again. As long as Kootenay Mountain Culture is printing such a 
fine publication, we will be right there along the trail.

Sam Baio
Owner, Valhalla Pure Outfitters, Nelson, BC

LASTING IMPRESSION
Love this magazine! Not just a window into the Kootenays, but a window 
into the world.  Like ARC’TERYX, for KMC, it’s all about the quality, and 
working hard to give the best experience. Crafted words from leading 
writers, and exquisite images from the renowned fotogs. Always 
creative,  insightful, inspiring, celebratory and educating. That’s why we 
partner with them!

John Irvine
Director of International Sales
ARC’TERYX Equipment

dedicated readership
I take two copies of Kootenay Mountain Culture each issue, one for the 
bathroom, for everyone to enjoy. The other I place in a protective plastic 
sleeve and place with the rest of my coveted collection.

Cory Thornton 
Fanatyko Bike Store, 
Whistler BC

panic
Can you drop off more magazines? People are acting like wilds dogs for 
them down here.

Ryan Lock
ROAM Shop, Nelson, BC

“

our history, our partners
For the last 10 years, the publishers of Coast Mountain 
Culture Magazine have produced what has become one of 
the most coveted outdoor publications in North America. 
Kootenay Mountain Culture Magazine (KMC) and its 
website KMCmag.com have developed a proven reputation 
for consistent excellence in design, photography and 
editorial. KMC is also regarded as an ideal print and online 
media venue for advertising and brand development for 
clients in a number of markets. Over the last decade, KMC 
has partnered with more than 150 of North America’s 
major outdoor product and service brands, local and 
regional retailers and manufacturers, resorts and lodges, 
realtors, accommodators and hospitality providers.
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THE WANDERLUST ISSUE    WHERE’S OUR FOOD FROm?    A mONk’S DESIRES    DAvID P. JONES    
GLAcIER TOURISTS    RIGHT-HAND vAN yEARNING    mIGRATING BIRDIES    THE BIkE cHURcH

PATINA
The subtle and storied sheen of wear and tear

Photography by Sterling Lorence

SCARPA VEGA MOUNTAINEERING BOOT
Owner: Jimmy Robbins, 32, biologist, treeplanter and mountaineer,
Nelson, BC
Materials: plastic, vinyl, high-tensile rubber
Country of manufacture: Italy 
Price paid: $70 used and a $50 resole
Years owned: 12
High point: soloing the first pitch of Super Bock, Field, BC
Quote: “It’s never seems a good time to drop $500 on a new pair of
boots, so I keep on rockin’ and repairing them.”

STUBAI ICE AXE
Owner: Mirek Hladik, 39, climbing guide, Gravity Adventures owner,
Nelson, BC
Materials: forged stainless steel
Country of manufacture: Austria 
Price paid: 200 shillings (approximately $180)
Years owned: 25
Quote: “This was my main axe after my dad’s old wooden axe finally
broke. This unit was used on Carlsberg [Column] in Field, BC,
Professor Falls in Banff, AB and on Mount Fay [Banff National Park].
Now it’s just a third tool in case I drop my main axe. The short shaft
fits good in my pack. It also works well for alpine routes, you can put
some pins in for steep ice or snow. I keep it in my car for personal 
protection. Ha! Never know in Nelson.”
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over 11,000 years  of unbroken archeological lin-
eage indicates that a single, evolving culture has inhabited the 
Kootenays continuously since the end of the Pleistocene glaciation. 
With this knowledge it is difficult to comprehend how, in a little 
over a century, much of the rich and unique facets of the resulting 
culture – including a language unique to the planet – could be 
reduced to an endangered entity.  

As the ice retreated northwards, some of North America’s First 
Peoples recognized this region as a bountiful one, rife with berries, 
game, shelter, and medicines. They decided to stay. These were the 
ancestors of today’s Ktunaxa First Nation.

As they travelled to harvest salmon, buffalo, caribou, elk, roots, 
and berries according to their seasons, the Ktunaxa’s unique lan-
guage and culture were shaped by the Kootenay’s rugged landscape. 
These nomads crossed the Rocky Mountains several times a year 
to hunt buffalo. In spring they gathered roots, including bitterroot 
and balsam-root sunflower. Late summer saw the annual return of 
the salmon, and the Ktunaxa plied the region’s waterways in their 
unique sturgeon-nosed canoe, whose bow and stern swoop for-
ward and down, shaped like a modern gap jump, to allow efficient 
maneuvering through reeds or on moving water.

the nature of  the land  shaped the Ktunaxa 
tongue, developing a beautiful, true “isolate” language, meaning 
one unlike any other on the planet. Also known as the Kootenay, 
Kutenai, Kootenai, and Ksanka in different parts of their territory, 
the approximately 1,500 members of the Ktunaxa Nation are split 
between seven distinct bands, with an acknowledged dialectical 
and cultural division between those inhabiting the upper and lower 
Kootenay River systems. 

The ancestors of today’s Ktunaxa people named the places they 
visited, from (Lethbridge) to  (Castlegar), and 
from (Yellowhead Mountain near Valemount, British 
Columbia) south to (Missoula, Montana), and Spuqin 
(Spokane, Washington). 

The Ktunaxa lineage was shattered abruptly with the arrival 
of Europeans in the early 1800s. Old-world diseases and conflict 
wore the first holes in the fabric of Ktunaxa society throughout the 
1800s. That fabric was torn to pieces first with Canada’s Indian Act 
of 1876 and with the forced relocation of aboriginal children from 
their homes to residential schools starting in the 1880s.

Between 1910 and 1970, over 5,000 Ktunaxa, Blackfoot, 
Okanagan, and Shuswap First Nations children were relocated from 
their families to the St. Eugene Mission residential school on the St. 
Mary’s River, near Cranbrook, British Columbia, the first such facil-
ity in the West. Families suffered persecution, and even jail time, if 
their children did not attend the school. Children were forbidden to 

speak their own languages, and they suffered a range of emotional, 
physical, and even sexual abuse at the hands of their “civilized” 
Catholic Church wardens.

As a result, generations of Ktunaxa lost not only their language 
and culture but also the opportunity to practice parenting skills, as 
their children were taken away. Elders, whose role included passing 
on traditions, stories and language found themselves with little pur-
pose. The government of Canada had succeeded in wiping out the 
Ktunaxa culture. Or so they thought.

The Ktunaxa people would not let their language or culture 
disappear. Beginning in the 1960s, they began to collect, protect 
and pass on their language once again. Other than an 1891 Latin 
Ktunaxa grammar by Father Philip Canestrelli, Linguae Ksanka 
(Kootenai) Elementa Grammaticae (A Kootenai Grammar) there 
were few written resources for this purely oral language, so these 
had to be created. The next challenge was how best to preserve and 
eventually expand the use of the language.

Ktunaxa Traditional Knowledge and Language (TKL) 
Administrative Assistant Pauline Eugene is from Wasa, British 
Columbia. “There are less than 24 fluent Ktunaxa speakers left 
in Canada,” she explains. “People who, even when they speak in 

English, think in Ktunaxa first. These are all over the age of 65, and 
the oldest is 92. This is a critically endangered language.” Which is 
why she and TKL Director Don Maki have been working hard to 
bring high-tech tools online to save it. Challenges have included 
creating a written language that can convey sounds not heard in 
English, a Ktunaxa font for computer use, and internet-based teach-
ing tools, as well as locally developed high school- and college-level 
Ktunaxa 101. With many Nation members residing on isolated 
reserves and in small communities, a big challenge is a lack of 
access to high-speed internet.

“We have just finished the Ktunaxa Nation Network,” explains 
Eugene, “a fibre optics-wireless network that gives Nation mem-
bers from Creston to Golden high-speed internet access. This will 
not only ensure easy access to online language teaching tools, but 
also help us with important processes, like our treaty negotiations, 
which often involve large files being sent by email.”

With the efforts of Maki and Eugene, as well as the passion 
and commitment of the Ktunaxa elders who are the keepers of 
their culture, their language will forever continue to mix with the 
birdsong, elk bugle, wind and rushing water symphony of the 
Kootenays.  

After all, there is no Ktunaxa word for “extinct.”

Kimberly-based writer-photographer Dave Quinn is a regular 
KMC contributor.

“There are less Than 24 fluenT KTunaxa speaKers lefT in Canada; people who, 
even when They speaK in english, ThinK in KTunaxa firsT. These are all over The
age of 65, and The oldesT is 92. This is a CriTiCally endangered language.” 
– pauline eugene, KTunaxa TradiTional Knowledge and language sTaff member

Lost Language?
by dave Quinn photos by Kari medig

Under threat of disappearing, the Ktunaxa Nation’s language is 
reasserting itself, thanks to those who refuse to let it go
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two magazines. 120,000 readers. 
over 300 distributors.
Tailoring your advertising budget to include Coast Mountain Culture, as well as its 
partner product Kootenay Mountain Culture, will connect you with more than 120,000 
dedicated outdoors enthusiasts and allow you to position your brand with two 
exceptional magazines, both regarded as authoritative voices of mountain culture in 
Western North America.

The combined markets of CMC and KMC offer more than 300 select retail and 
tourism distribution locations. Your ad will reach readers and customers from Victoria 
and Vancouver Island, throughout Vancouver, the Whistler-Pemberton Corridor, the 
Okanagan, the Kootenays, Banff/Canmore/Jasper, Calgary, Edmonton, Montana, Idaho 
and Washington State.

To learn more about the benefits of advertising your product with both 
publications, please contact your local KMC, CMC advertising representative.
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